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Introduction
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Birmingham Business School has a visual identity that 
reflects the personality traits and ambitions of the School. 
The School has a distinctive look, whilst still aligning very 
closely with the University’s own visual identity and tone 
of voice.

These brand guidelines set out the way in which the 
proposition of the School, the tone of voice and the visual 
identity should be articulated throughout all materials and 
collateral which represents the School. It aims to make 
the School readily identifiable in a crowded, competitive 
marketplace, whilst also acknowledging the School’s rich 
history of teaching and research excellence.

The boilerplate brand proposition sets the scene:

Our world-class research and teaching provides the 
insights, ambitions and skills to shape better, simpler 
and more sustainable business strategies. We put 
business in context and people at the heart of business.

The School is:
n International and diverse
n Prestigious and ambitious
n Innovative and enterprising

And has key personality traits that are vital to setting the 
School apart from its peer group:
n Farsighted and holistic
n Empathetic and committed
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Tone of voice

Whenever we communicate on behalf of Birmingham
Business School it should be in our tone of voice.
Our tone of voice gives us a clear direction for written
communications. Tone of voice only works when it is
expressed consistently. The following provides an outline
as to the tone of voice to use in written communications.

An introduction to how we talk about what we do
and who we are:

We are ‘energetic’ – upbeat and inspiring
We bring energy and enthusiasm to everything we do. We are  
open to new ideas. We inspire those that we come in to contact 
with through the quality of our insights, our fresh thinking and  
our desire to create better outcomes for students, graduates,  
staff and businesses.

We are ‘expert’ – informed and intelligent
We have expertise in many fields among our faculty and 
professional staff, creating informed and intelligent debate about 
the future of business. Our teaching is informed by our research 
and our teaching seeks to share the insights that our research 
delivers. Working with partners we aim to build our knowledge, 
together helping each other to learn and using that understanding 
to grow better businesses and organizations through informed and 
skilled people.

We are ‘enterprising’ – imaginative and playful
We believe in the power of imagination, seeking new ways to tackle 
problems and deliver better business solutions. We believe in the 
power of enterprise to help students, businesses and ourselves  
to discover and develop innovative approaches for future  
business growth.

We are ‘empathetic’ – warm and personable
We believe in and value people. We believe business is about  
so much more than money, it’s about the people who work in 
businesses and organizations, their customers, suppliers and  
those in our society who rely on the wealth created by business.

We are ‘world class’ – excellent and sustainable
We are recognised through our triple accreditation with AACSB, 
AMBA and EQUIS as delivering sustainable world-class business 
and management education. We are part of a world-class 
university, recognised globally for its excellent research and 
teaching. We are part of a global knowledge community, working 
with institutions around the world, partnering with colleagues on 
research and teaching students from across the globe.
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For Undergraduate For Postgraduate

n The bigger picture: the bigger future
n For the whole story

Before
At Birmingham Business School, we create business 
degree courses which both academically and personally 
prepare you for the working world. Birmingham Business 
School offers a number of exciting and forward
thinking undergraduate degree programmes across  
our departments.

After
Our business degree courses prepare you for tomorrow’s 
working world and what business will be about in your 
future. Our undergraduate degrees connect you with 
research insights and growing businesses, teaching  
you to better understand the bigger business picture.

n Dig deeper: do more

Before
We offer twelve month intensive full-time programmes as 
well as part-time MBA programmes studied over two and 
a half to six years, delivered over two consecutive long 
weekends per module.

After
Our MBAs offer flexible delivery and we understand the 
pressures of modern business. Whether you need to focus 
on your studies and get back in to the workplace quickly 
or want to study around your other commitments, we have 
full-time and part-time MBA solutions to meet your needs.
However you choose to study, your MBA will provide a 
deeper global understanding of business tomorrow to 
enhance your career prospects.
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For Business partners For Alumni

n More for business: more from business
n Research you can bank on

Before
Birmingham Business School prides itself on its links with 
industry. We want to ensure that our research continues to inform 
the development of business practice and we want to facilitate 
companies to recruit our graduates into projects and permanent 
positions throughout the world.

After
Working with business we want to ensure our research delivers 
valuable insights and our graduates offer the skills to build better 
businesses. From Birmingham across the world, meeting your needs 
for knowledge, expertise and development are our priority.

For Us

Before
Birmingham Business School has been a major player in business 
education for more than a century. We have an extensive worldwide 
reach, with many international students studying at the University of 
Birmingham campus and alumni in countries all across the world.

After
Our world-class research and teaching provides the insights, 
ambitions and skills to shape better, simpler and more sustainable 
business strategies. We put business in context and people at the 
heart of business.

n Made in Birmingham
n Good people to do business with

Before
Your Birmingham Business School connection doesn’t end with 
your graduation; from alumni events and guest speakers to career 
support and mentoring, there are many opportunities to get 
involved with BBS Alumni.

After
Birmingham is just the beginning. Whether you want career  
advice and mentoring, expert and experienced networks to 
support your next steps or opportunities to grow your knowledge, 
as a Birmingham Business School alumnus you are part of 
something bigger.
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Our identity

The relationship with the mother brand

Research into our brand quickly established that the School 
needed to maintain a close relationship with the University. 
There was never any question of the School becoming an 
autonomous organisation. There is a huge amount of brand 
equity in staying closely allied to the university: the challenge 
was to calibrate the weighting in that relationship.

The identity is designed to reflect and endorse this
close relationship.

The two elements – The combined crest, University of 
Birmingham word marque with accompanying ‘Birmingham 
Business School’ text – must always be used as seen 
opposite. They should never be used seperately.

The lock-up – landscape version

The lock-up – portrait version

BIRMINGHAM
BUSINESS
SCHOOL
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Spacing

The two ‘U’ spacing device should be used to ensure 
consistency. This means that there should always be 
the space equivalent of two ‘U’s from the University  
of Birmingham around the lock-up when used,  
as shown opposite.

BIRMINGHAM
BUSINESS
SCHOOL
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MBA
The Birmingham

10881 BBS MBA brochure AW.indd   1 02/12/2015   16:11

Background 

The combined crest, University of Birmingham word 
marque with accompanying ‘Birmingham Business 
School’ text – must always be used on a plain 
background, if an image is used behind the lock-up 
then it must be made tonally the same values, including 
the spacing area.

Incorrect example Correct example
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Typography

The School utilises the main University corporate brand
typefaces: Akzidenz Grotesk and New Baskerville ITC.

Akzidenz Grotesk BQ
This typeface should be used on a smaller, more informative 
scale. Light, Regular and Medium are the preferred weights 
and can be used for body text.

New Baskerville ITC
This elegant typeface is used extensively across the 
university, usually in the regular weight and relatively 
small sizes. this font can be used in larger font sizes
to give impact and character to the typography.

Arial
Where these fonts are not available on your system,  
Arial can be used as a substitute for Akzidenz Grotesk.

AB
Akzidenz Grotesk BQ New Baskerville ITC
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Imagery

Photography
Photography helps to reinforce the core brand values and 
we suggest trying to utilize imagery with unusual angles to 
reference the ‘seeing things from a different perspective’ 
aspect of the School’s personality. Including shots of groups 
of people interacting also references our empathetic/
collaborative side. Below are some examples that can  
be used as a guide.

Illustration/infographics
Illustrations must only be used related to undergraduate 
activity. The predominant colour within the illustrations 
should be P382 with a secondary colour, if required,  
from the University’s UG colour palette.

People at the heart of business 
and business at the heart of society 

BSc Accounting 
and Finance
Programmes

11051 BBS UG A&F brochure AW amended.indd   1 02/12/2015   16:02

People at the heart of business 
and business at the heart of society 

BSc Money, Banking
and Finance
Programmes

11051 BBS UG Money banking & finance brochure AW amended2.indd   1 02/12/2015   16:00

Undergraduate brochure covers
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Colour

The School’s colour palette has been selected from 
the existing corporate brand palettes. Each of the 
four main colours is assigned to a particular audience 
group and that colour is used prominently in relevant 
communications.

Undergraduate

Secondary colour Secondary colour

Postgraduate MBA Research/Business

C M Y K
29 0 100 0

C M Y K
77 0 7 0

C M Y K
0 97 0 59

C M Y K
32 42 0 55

C M Y K
0 5 10 29

C M Y K
0 2 0 66

PANTONE 382 PANTONE 306 PANTONE 690 PANTONE 7448

PANTONE WARM 
GREY 5

PANTONE 425

#c1d82f #00bbe4 #7D0049 #605270

#bfb6ad #757477
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The four facets 
– that make up the Business School

The four facets represent different aspects of the School
and allow enough flexibility in implementation to focus 
just on one particular audience or address multiple 
audiences simultaneously.

When the facets combine together the intention is for
the individual colours to merge, forming a rich, deep 
black, representing the school in its entirety. This must 
never be used in conjunction with the BBS word marque.

Creating the facets
Each facet is a square and should be used at these 
pre-determined angles.

35º 15º -20º 0º
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How to use the facets

Positioning

There is flexibility in how the facets can be positioned 
and these guidelines illustrate many ways of using them. 
It should be noted that the individual angles allocated to 
each colour must be maintained.

Sizing
The only ‘rule’ to observe related to sizing is that the 
facets are always square and are always the same size 
in relation to each other.
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Using the facets as individual 
components

Facets can be used as individual components to 
address a specific audience. The system for this 
employs a horizon line from which the topmost point 
of the facet hangs. If publications are being designed 
as a set, we would suggest that the same horizon line 
height is used for all of them.

Extra rotation
To give added energy to individual facets, it is possible 
to add a duplicate facet at +5° or -5° and use Multiply 
filter to create further angles, perspectives and colour.

UG PG MBA Research/ 
Business



BIRMINGHAM BUSINESS SCHOOL BRAND GUIDELINES

Design – Brochures/display
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Play a major role in 
our global economic 
development.

MSc Development Economics 

Your MSc programme
You will take nine modules and submit 
a research dissertation. As part of the 
dissertation module you will also take 
seminars on research methods and 
techniques.The programme comprises 
180 credits in total (credits are given 
in brackets).

Compulsory modules:
n Microeconomics (20)
n Macroeconomics (30)
n  Econometrics with Development 

Applications
n  Econometrics with Financial 

Applications (30)
n Development Economic Theory (20)
n Development Economic Policy (20)
n Option (20)
n Dissertation (40)

The option is selected from:
n International Trade Policy
n Economics of Financial Markets
n  International Banking: Regulation 

and Supervision
n Political Economy and Economic Policy
n Natural Resource Economics
n Game Theory
n Economics of Financial Markets
n Risk, Uncertainty and Information
n Topics in Money and Banking
n  A graduate course offered elsewhere in 

Business, Public Policy or Social Sciences 
(subject to approval)

The MSc in Development Economics 
is one of the Department’s newer taught 
MSc programmes and refl ects our growing 
strength in both theoretical and applied 
policy areas, particularly as they relate to 
developing countries.

Why study at Birmingham Business School? 
Through the delivery of specialised courses in 
development theory, development policy and 
econometrics, you are provided with the 
analytic and technical training necessary to 
examine various issues relating to economic 
development in both developed and 
developing countries.

Emerging and developing economies are fast becoming a force to be reckoned with on 
the global arena. Formal and technical analysis of these economies is an essential part 
of continuing Third World development. Specialised courses in development theory, 
development policy and econometrics will hone your analytic, technical and research 
skills as you prepare for your career in the industry. 

www.birmingham.ac.uk/business

‘Triple-crown’ accredited

10741 MSc 1pp prgrammes x1 AW.indd   1 07/06/2017   16:59

Brochure design

Here are some indicative ideas for how the 
identity can be employed across standard A4 
brochures. Key points to note would be: how 
the facets can be used singly or in multiples, 
how tightly they can be cropped and how 
typography can be approached.

Below the examples we have indicated which 
market these brochures could be used for.
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Financial Resilience at Birmingham
Objectives of the Financial Resilience cluster 
are to:
n  Focus on fi nancial market mechanics 

as well as inter-market linkages
n  Broaden areas where corporate 

governance, regulation and econometric 
methods converge

n  Build a research community engaging 
with practitioners, offi cials and academics

n  Serve as a think tank to advise on industry 
and government actions.

We have close relationships with key 
institutions central to the conduct of economic 
policy and oversight of the fi nancial sector 
in the UK including the Bank of England, 
HM Treasury and the British Venture 
Capital Association.

We also have strong links and advisory roles 
within some of the most important research 
and policy making institutions in fi nance across 
the globe such as the Bank of International 
Settlements (BIS), several central banks, 
OECD, IMF and Federal Reserve Banks 
in St Louis, New York and Atlanta.

Examples of Financial Resilience-related 
research at Birmingham Business School

n  Kashefi  Pour, E. and Lasfer, M., (2013), 
Why do companies delist voluntarily 
from the stock market?, Journal of Banking 
and Finance 37, 4850–4860

n  Kashefi  Pour, E., (2011), The determinants 
of capital structure across fi rms’ sizes: 
The U.K evidence, International Journal 
of Finance Accounting and Economics 
Studies 1, pp. 45-73

n  Bank income smoothing, ownership 
concentration and the regulatory 
environment V. Bouvatier, L. Lepetit 
& Frank Strobel Journal of Banking 
& Finance 41, 253-270 2014

n AndersonRGA, Binner JM, Hagstromer 
B and Nilsson B., Does commonality 
in illiquidity matter to investors? Federal 
Reserve Bank of St Louis Working Paper 
Series, 2013-020A

Learn more
If you are interested in fi nding out more 
about the FRRC or have any queries, 
please contact Professor Jane Binner, 
Financial Resilience Research cluster 
Director; j.m.binner@bham.ac.uk. 

Delivering world class multi-disciplinary 
research spanning fi nance & economics and
science & engineering to better understand 
the wide range of complex factors that
contributed to the recent fi nancial crisis.

‘Triple-crown’ accredited

10256 BBS-A4-2pp-Financial Resil-AW.indd   2 07/06/2017   16:56

UG

UG and PG

UG/PG and MBA

PG

PG and Business

MBA

UG

PG

Research/Business
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Below are some examples showing how the identity has been employed 
with full-colour and black and white imagery and rather more restrained 
typography. These examples also show how the facets can be cropped  
and used as opacity layers to add some distinctiveness to the photography.

UG MBA

PG Research/Business

MBA
The Birmingham

12029 MBA brochure st1.indd   1 03/02/2016   15:26

People at the heart of business 
and business at the heart of society 

BSc Accounting 
and Finance
Programmes

11051 BBS UG A&F brochure AW amended.indd   1 02/12/2015   16:02

MSc Economics
Programmes

People at the heart of business 
and business at the heart of society 

11739 BBS MSc Economics brochure st1.indd   1 03/02/2016   15:22

Tailored to 
business

People at the heart of business 
and business at the heart of society 

Research brochure mockup.indd   1 02/12/2015   16:15

Prepare for your 
lucrative career 
in fi nance

11051 BBS UG A&F brochure AW amended.indd   8 22/10/2015   10:09

Discover your ideal 
route to an MBA

4 The Birmingham MBA

10881 BBS MBA brochure AW.indd   4 02/10/2015   12:29

6 MSc Economics Programmes

Developing your 
skills to shape our 
future economic 
policies

10741 BBS MSc Economics brochure AW amended.indd   6 22/10/2015   10:07

12 Tailored to Business

A flexible route 
to business

Programme Content
We employ many teaching and assessment 
methods on this programme that reflect the 
standards required by our MBA and MSc 
programmes. For international students,  
we offer continuing English language  
support to enhance your learning experience.
Students on this programme have gained 
employment in both private and public sector 
organisations, and it has launched many 
successful careers. It offers opportunities  
for higher study to those candidates whose 
experience, qualifications or language ability 
may be insufficient for direct entry to our 
Masters programmes. 

Modules
Semester 1 
n  Financial Accounting
n  Quantitative Management Techniques
n  Global Business Environment
n  Cases in the Global Business Environment
n  Operations Management
n   Strategic Purchasing and Supply 

Management

Semester 2 
n  Managerial Accounting
n  Marketing Concepts
n  Cases in Marketing
n  Business Policy and Entrepreneurship
n Organisational Behaviour
n Financial Analysis for Managers

Please note all modules are  
subject to change.

Key features of the Graduate Diploma in 
Business Administration (GDBA) include: 
n  A flexible Diploma route to MBA and  

MSc programmes 
n   An essential and recognised qualification  

in business 
n   Students take 12 modules over one 

academic year 
n  English language support is provided 

throughout the programme 
n   Students experience a wide range  

of teaching and learning methods 
n   The GDBA enhances employment 

opportunities for participants

This programme provides a thorough grounding in functional issues in management and 
is a qualification in its own right. It also empowers those who seek to gain entry to our 
MSc and MBA programmes. The student group consists of those studying the GDBA 
as a standalone qualification, as well as those undertaking both the first year of the 
MBA 24/21 month programmes, and the first year of the MSc 24 month programmes. 

Research brochure mockup.indd   2 22/10/2015   12:18

Professional Development Module

The placement must be of at least 40 hours’ 
duration and can be taken during the summer 
vacation or in term time. There are lots of 
opportunities, including a summer internship 
with a major employer, an unpaid voluntary 
project at a charity or a research project within 
your own department. You will be supported 
to fi nd the best opportunity for you by our 
dedicated Placements Team.

This is an optional 20-credit fi nal-year module which includes a work placement 
and aims to bridge the gap between your academic studies and your future 
professional life. It is an excellent opportunity to learn in a professional setting 
related to your interests and/or degree programme, supporting your professional 
and personal skills development, and consolidating your learning through refl ection 
on your placement experiences.

Available to students on the BSc Accounting and Finance programme

9BSc Accounting and Finance Programmes

11051 BBS UG A&F brochure AW amended.indd   9 22/10/2015   10:09

5The Birmingham MBA 5

Discover your ideal
route to an MBA

Depending on your existing experience and qualifi cations, there are 
a number of routes into our MBA programmes, giving you fl exibility, 
choice and the chance to gain the most from your programme of study.

MBA Full-time and Part-time
There are three 12-month full-time MBAs 
available including those in International 
Business, Global Banking and Finance and 
Strategy and Procurement Management.

Our part-time MBA programmes are Executive, 
Public Service and Strategy and Procurement 
Management, which can be completed in 
a minimum of two-and-a-half years and a 
maximum of six, and are designed to be as 
fl exible as possible to meet the needs of busy 
professionals juggling their career and other 
commitments with study.

Distance Learning MBA
The online MBA is designed for enterprising 
business professionals with at least three years 
of experience who are ready to enhance their 
practical knowledge for the next step in their 
careers. By pairing informed, contemporary 
content with an interactive online learning 
platform, this course provides postgraduate 
students with both fl exibility and critical 
business skills. The programme also includes 
a residential element. 

For further information see page 20. 

Graduate Diploma in Business 
Administration (GDBA)
This programme provides a thorough 
grounding in functional issues in management 
and is a qualifi cation in its own right. It also 
empowers those who seek to gain entry to 
our MSc and MBA programmes.  

For further information see page 21. 

MBA 24-month programme
This consists of the fi rst year on the GDBA 
followed by the second year on either the MBA 
International Business 12-month pathway 
or the MBA Global Banking and Finance 
12-month pathway (depending on your 
eligibility). 

MBA 21-month programme
For appropriately qualifi ed students (good 
fi nance/economics background) there is the 
option to join the GDBA programme in its 
second semester, which starts in January. 
As a student on either programme you will 
need to pass all 12 modules of the GDBA 
with an average score of 60% to progress 
onto the appropriate MBA 12-month pathway. 
You are not separately certifi ed for your GDBA 
and the marks you achieve won’t count towards 
your MBA. 

What are the advantages of the 
24/21-month programme?
n  The entry criteria for the MBA 24- and 

21-month programmes are slightly lower 
than those for the MBA 12-month 
programmes; so if you don’t meet the MBA 
12-month requirement, you are welcome to 
consider this option as an alternative which 
offers you an additional year to prepare for 
MBA study

n If English is not your fi rst language, the 
programmes provide you with an additional 
year (the GDBA year) to develop your 
spoken and written English skills

n If you are unfamiliar with the British higher 
education system, or have been out of 
education for some time, the programmes 
offer you more time to acclimatise to an 
academic environment

n  If you have the fi nancial support to 
bring your family to the UK from overseas, 
the programmes may be more suitable in 
allowing you and your family more time 
to settle

n  Although your performance on the GDBA 
does not ultimately contribute to your MBA 
grade, the fi rst year of the programmes gives 
you the opportunity to develop academic 
abilities in many of the areas which will be 
covered in greater depth on the MBA

n  The fi rst year of the programmes fi nishes 
in June, which means that you may be able 
to undertake an internship with a company 
over the summer period before starting your 
second year. Our Careers in Business team 
can help you with this. 

Access the latest research
As a research-led business school, we give 
our students access to the latest trends, 
data and knowledge across operations 
and procurement management. 

A lifetime of career coaching
From the moment you join us you will have a 
mentor and career coach available to guide 
you through your career in procurement. 

Accredited business school
We hold the prestigious ‘triple crown’ 
accreditation from the AACSB (Association 
to Advance Collegiate Schools of 
Business), AMBA (Association of MBAs) 
and EQUIS (European Quality Improvement 
System). 

10881 BBS MBA brochure AW.indd   5 02/10/2015   12:29
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MSc Economics 

Your MSc programme
The programme comprises 180 credits in total 
(credits given in brackets below). You will also 
submit a research dissertation. As part of the 
dissertation module you will take seminars on 
research methods and techniques.

Compulsory modules:
n Microeconomics (20)
n Macroeconomics (20)
n Econometrics (30)
n Research Methods in Economics (10)
n Option (40)
n Dissertation (60)

You select four options from: 
n Development Economic Policy (10)
n International Trade Policy (10)
n Economics of Financial Markets (10)
n  International Banking: Regulation and 

Supervision (10)
n Political Economy and Economic Policy (10)
n Natural Resource Economics (10)
n Game Theory (10)
n Monetary Policy (10)
n  Experimental and Behavioural 

Economics (10)
n Risk, Uncertainty and Information (10)
n Corporate Finance (10)
n  A graduate course offered elsewhere in 

Business, Public Policy or Social Sciences 
(subject to approval)

Please note all modules are subject to change.

You will be given an advanced training in core 
areas of economics that are widely used in 
economics-based professions and, depending 
on which degree programme you are studying, 
you will also receive specialist training in areas 
relevant to your programme and take options in 
other areas that interest you.

Why study at Birmingham Business School? 
Refl ecting our strengths in both theoretical and 
applied policy areas, this MSc will give you a 
clear understanding of the economics in 
emerging and developing countries. You will be 
supported by academic experts in areas such 
as econometrics, development theory and 
policy and experimental economics. 

A deep understanding of economics is key to our continuing function as a global 
economy, helping to establish successful trade, monetary and welfare policies across 
our nations. Specialised courses in economic theory and econometrics will give you 
a sophisticated understanding of policy issues as you prepare for your career in the 
industry. Studying on one of the Department’s MSc programmes will provide you 
with an excellent set of specialist and transferable skills.

10741 BBS MSc Economics brochure AW amended.indd   7 22/10/2015   10:07

3MSc Economics Programmes

Research brochure mockup.indd   3 22/10/2015   12:18
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Pull-up banner design

The lock-up device must always be positioned 
at the top of the banner, text within the top half 
of the banner and imagery and facet devices 
to the bottom of the banner. The triple crown 
accreditation should sit below the text on the 
right-hand side.

Masters  
programmes  
in Accounting,  
Finance, Economics, 
Management  
and Marketing
www.birmingham.ac.uk/business

‘Triple-crown’ accredited

UG PG

Money Banking 
and Finance 

o  Money, Banking
and Finance

o  Money, Banking
and Finance
with Language

BSc (Hons) programmes

www.birmingham.ac.uk/business

‘Triple-crown’ accredited
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Website

The identity adapts easily to use online and the use 
of the colour facets for specific areas of the School’s 
activity is also translated to the online environment.

The School does not have an independent website 
and works within the confines of the wider University 
of Birmingham website. This website is fully responsive 
to the devices of the viewer, with banners and imagery 
altering in size dependent on the device (desktop/
mobile/tablet).

The website is based on a series of page templates 
within which content can be tailored. Examples of how 
the templates have been adapted to use the School’s 
brand identity can be seen here. 

Examples

Landing 2 banner

Course finder banner

Website
Headers: These have colour blocks added to top-left and 
centre top to help assist the Business School title stand 
out. This also works better when responding to different 
devices. Images to be placed on right hand side, so not  
to clash with titles.
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Promo buttons

UG promo button MA promo button

PG promo button Business/Research promo button
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Social media

The brand extends to the School’s social media 
channels, with corresponding visuals for each 
area as per below. 

Avatars
The colour blocks have been used for this in replacement 
of the Lock-up. Due to the sizing, the lock-up would be 
‘crunched’ and become blurred if used here. The colour 
blocks will remain recognisable when responding to all 
devices.

Examples

Facebook Twitter

Facebook banner has colour blocks at bottom. This will 
help the title text and FB buttons to stand out and be more 
eligible. The lock-up has been added to a clear area to 
stand out and be easily recognised.

Twitter banner has the lock-up added to a clear area to be 
easily recognised, also added into a ‘safe area’ to be viewed 
when the page size responds down.
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Email signature
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E-news examples



Templates

BIRMINGHAM BUSINESS SCHOOL BRAND GUIDELINES
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Empty belly templates

These can be placed into Word and used as 
required for documents and posters.

Please ensure that when using this template it is 
not distorted or cropped in anyway.

Fonts
Where the font Akzidenz-Grotesk is not available please 
use Arial as the substitute font for internal documents  
and posters.

Portrait Landscape

Name badge templates

‘Triple-crown’ accredited

‘Triple-crown’ accredited
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PowerPoint templates
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Sub-branding
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Sub-branding

The complete lock-up should always be used in 
conjunction with the sub-branding badge. The 
lock-up should take priority, in most cases it 
should appear top left and sub-branding badge 
top right or towards the bottom when space is 
an issue for example on pull-up banners.

The sub-brand badge must never be used as a 
stand alone device without the complete crested 
lock-up.

Careers 
in Business
FINDING JOBS | CVS | APPLICATIONS | INTERVIEWS

CAREERS IN
BUSINESS
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The sub-branding badge

The sub-branding badge should only be text based 
with subtle use of the facet device that is relevant to 
the area eg, lime colour for undergraduate. 

All sub-branding needs to go through Marketing and 
Creative Media before anything is produced for print 
or online.

Brochure examples

Careers 
in Business
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City REDI delivers policy, strategy and 
research which supports economic growth and 
prosperity by undertaking work that explores 
the complex and inter-related way in which 
people and systems work across urban areas. 

By working with private, social, and public 
sector bodies as well as local and national 
governments, across the UK and beyond 
our aim is to better-understand the latent 
comparative and competitive advantages of 
economic regions; where is their greatest 
potential for economic growth and how do they 
improve productivity and added-value in both 
the corporate and public sectors? With this 
kind of strategic intelligence we can both 
stimulate and shape investment in the region 
to promote the kinds of growth that benefi t 
the well-being of all. 

City REDI’s area of expertise includes:
n Systemic economic modelling
n Policy development and evaluation
n Spatial planning
n Public sector leadership
n CSR & Social Enterprise
n BME Enterprise
n Inward Investment
n High Value Manufacturing
n Supply Chain Analysis

City REDI works globally but we are proud to 
support the development of the West Midlands.  
The City-REDI proposal has been developed 
in consultation with a number of regional and 
national organisations including:

n Birmingham City Council
n  Greater Birmingham and Solihull 

Local Enterprise Partnership
n  Greater Birmingham Chambers 

of Commerce

Why is this important
Regional economies across the UK currently 
face signifi cant uncertainty as new business 
models and technologies continue to 
transform the conditions of production and 
the global distribution of economic activity. 
Simultaneously an increasing focus on the 
regional devolution of resources and decision-
making is creating signifi cant opportunities for 
city regions to take greater control of their 
economic growth. These two trends have given 
rise to the emergence of a strong city-region 
research agenda, focussed on understanding 
the on-going transformation of city-regions like 
Birmingham as they respond to external and 
internal drivers of change. 

Until recently that development has been 
supported by economic, spatial or social 
research which was dominated by disciplinary-
based studies rather than an inter-disciplinary 
perspective. No one has yet to develop an 
integrated research or policy approach to 
regional economies. However we recognise 
that the ‘problems’ facing city regional 
economies are complex, multi-dimensional, 
multi-scalar and multi-disciplinary.

City-REDI is meeting this need by building 
a distinctive international research platform 
through the development of a Birmingham 
approach to understanding and facilitating 
growth in city regions. This new systemic 
approach to identifying and conceptualising 
the inter-dependencies within and between 
regional economies is providing new 
opportunities for understanding, 
conceptualising, modelling and comparing 
economic activity and business trends 
at the city-region level. 

The systemic approach seeks to move beyond 
disciplinary or thematic focussed research 
by developing an overarching conceptual 
framework for understanding the functioning 
and on-going evolution of regional economies. 

What are we offering? 
The Institute is:
n  At the forefront of academic debate on 

local and regional economic growth, as 
evidenced by high-quality research outputs.

n  Utilising a systemic and interdisciplinary 
‘Birmingham approach’ to understanding 
and facilitating economic development in 
city regions. 

n  Attracting new, leading faculty in related 
fields to the University of Birmingham and 
providing a boost to the regions research 
capacity in areas such as data analytics 
and economic forecasting 

n Developing international research 
partnerships to facilitate international 
comparative analysis and maximise 
economies of scale and scope for 
research funding and outputs. 

n  Translating high level academic 
reports into practical and useful policy 
recommendations for practitioners, 
alongside longer-term intelligence 
and research papers. 

How to get in touch
If you would like to learn more 
about City-Redi, please contact 
business-school@bham.ac.uk   

www.birmingham.ac.uk/city-redi

About City-REDI
Based at the University of Birmingham, City REDI is a 
brand new research institute focussed on developing an 
academic understanding of major city regions across the 
globe to develop practical policy which better informs and 
infl uences regional and national economic growth policies. 

11170 BBS-A4-2pp-City-REDI-AW.indd   2 02/02/2016   13:43
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Applying 
online

Open or text based questions
Some forms will include questions such as: 
Why have you applied for this position? Why 
do you want to work for us? For career and 
company motivation questions you really need 
to show that you’ve taken time to examine their 
website and read key reports (for example, their 
annual report) and used additional sources of 
information (for example, industry magazines). 

Ideally, if the company has been on campus, 
you will have spoken to their representatives at 
a careers fair or employer presentation, or you 
will have connected to alumni working there 
through LinkedIn. Once you’ve gathered this 
information you should carefully consider which 
facts about the company infl uence you most 
and why. A common mistake is to repeat 
information on the company’s website. The 
recruiter knows what the company does and 
what it’s like to work there; what they want to 
know is what specifi cally interests you and 
what motivated you to apply. 

Hints for completing online applications:

1.  Most companies will provide details about 
their application process. Read this first so 
that you understand what documents and 
information are required – you might not 
need your CV, for example.

2.  Follow instructions carefully. If you’re asked 
to upload a CV and covering letter then 
do this, making sure that you’ve removed 
graphics, tables, and boxes as some online 
systems can’t read these.

3.  Keep a record of who you’ve applied to 
as it’s very easy to lose track of online 
applications. Remember you might not be 
able to access the job description once the 
application deadline has expired, so save 
this in case you get invited to interview.

4.  Make full use of word limits, as very short 
answers won’t demonstrate research 
and effort.

Most large companies will have an application tracking system 
which will enable you to apply directly for roles that they are 
advertising through their website. You normally register your 
details fi rst and create a password – make sure you save this 
so that you can access your application again in future. You 
may then get a set of drop down menus and will be asked to 
complete sections about your Education and Experience. If the 
menus provided don’t apply to your experience, there is often 
an ‘Other’ tab that you can select. 

Competency based questions
These questions often ask you to give 
a specifi c example of when you have 
demonstrated a particular skill, for example, 
‘Describe a time that you have worked as 
part of a team’. A useful structure for these 
questions is:

IF YOU HAVE ANY 
PROBLEMS WITH AN 
APPLICATION, EMAIL 
A SCREEN GRAB TO 
CAREERSINBUSINESS@
BHAM.AC.UK

SITUATION 
briefl y describe the situation 

TASK 
if applicable, outline your 
objective or aim 

RESULT
fi nish with the outcome

ACTION
using active language, 
for example, ‘I managed, 
organised, resolved…’. 
Detail what you did in order 
to highlight your skills to 
the reader
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Pull-up banner examples (sub-branding)

The lock-up device must always be 
positioned at the top of the banner,  
text within the top half of the banner and 
imagery and facet devices to the bottom 
of the banner. The sub-branding badge 
should sit below the text. The triple crown 
accreditation should sit below the text but 
before the sub-branding badge.

‘Triple-crown’ accredited

Helping students and alumni to:
 Plan their careers
 Identify and maximise their strengths
 Create effective job hunt strategies
 Manage their online presence through LinkedIn
 Practise Interviews and Assessment Centres

The Dedicated 
Career Service 
for Postgraduates in 
the Business School

CAREERS IN
BUSINESS

‘Triple-crown’ accredited

www.birmingham.ac.uk/city-redi 

City – 
Regional Economic 
Development Institute 

Based at the University of Birmingham,
City-REDI is a brand new research institute
focussed on developing an academic
understanding of major city regions across
the globe to develop practical policy which
better informs and influences regional and
national economic growth.

CITY
REDI

www.birmingham.ac.uk/dls

Inspiring success

Lorem ipsum dolor sit amet, consectetur 
adipisicing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip  
ex ea commodo consequat.

LEADERS SERIES

DISTINGUISHED

‘Triple-crown’ accredited

Careers in Business City Redi Distinguished Leaders Series



Contact us
All queries related to use of the brand identity for Birmingham 
Business School should be addressed to the Marketing and 
Communications team:

Samantha Schofield
Head of Marketing and Communications - College of Social 
Sciences
s.k.schofield@bham.ac.uk
0121 414 8885

15
46

9 
  ©

 U
ni

ve
rs

ity
 o

f B
irm

in
gh

am
 2

01
7.

 P
rin

te
d 

on
 a

 re
cy

cl
ed

 g
ra

de
 p

ap
er

 c
on

ta
in

in
g 

10
0%

 p
os

t-
co

ns
um

er
 w

as
te

.

Edgbaston, Birmingham, 
B15 2TT, United Kingdom

www.birmingham.ac.uk
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